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RESEARCH AND SCHOLARSHIP
Accelerate the discovery, creation and transfer of new knowledge.

����������:

 1. Support and enhance faculty, sta�, and 

     student research and creative activity. 

 2. Identify, develop, and support 

     interdisciplinary and transdisciplinary 

     academic priorities.  

 3. Increase diversity of faculty, including 

     women in science and engineering  

 4. Signi�cantly elevate and 

     transform our national reputation for 

     research, scholarship, and creative activity 

     to one of excellence associated with high-

     impact, high-quality publications, 

     exhibitions, awards, and fellowships.  

 5. Increase participation and investment in 

     convergence sciences.

 6. Economic engagement that involves senior 

     leadership, industry, P-20, and community 

     college partners that aligns with regional 

     growth initiatives. 

 7. Development of innovation economy to 

     catalyze economic growth inclusive of 

     local and regional studies, small business 

     support and facilitation of collaborations 

     across boundaries.  

 8. Communicate impact of partnerships and 

     disseminate information on collaborations 

     that support economic development. 

�������� �������� ����������� (��):
 •  Analytics showcase 

 •  Research fund for the Institute for

    the Study of Economic Growth 

 •  Cohen Leadership Academy 

 •  Enhanced access to and discovery for 

    scholarly resources 

 •  UG research and creative activity

    grants expansion 

 •  FYRE 

 •  Election and voting research 


�	 ����������� ����������:
 •  UG Student research participation 
 •  New academic programs 
 •  GRASP student participation 
 •  Funded research (sponsored, research, 
    �nance and administration fees —
    (KBOR, KBOR-STEM)  
 •  Quantity and funding of UG
    students involved in research
    (funded and non-funded)  
 •  Percentage of funding for National 
    Institutes of Health and National Science 
    Foundation grants  
 •  Quantity and funding of research proposals  
 •  Graduate student stipends compared
    to peer institutions  
 •  Post docs  
 •  Number of intellectual property disclosures, 
    patents from students, faculty, and sta�  
 •  Number of licensing agreements  
 •  Licensing revenues  
 •  
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INCLUSIVE EXCELLENCE 

Be a campus that re�ects and promotes — in all community members — the evolving diversity

of society.

����������:

 1. Review university processes and 

     procedures that may create barriers to 

     diversity and inclusive excellence.  

 2. Enhance opportunities for minority

     and underrepresented students to 

     engage, receive mentoring, and 

     professional development.  

 3. Develop opportunities for students, 

     faculty and sta� to voice their needs

     and concerns in order to improve

     their experiences and enrich the

     campus culture.  

 4. Continuously evaluate and enhance the 

     curriculum with diversity-related content.  

 5. Seek and develop opportunities for 

     diversity-related research.  

 6. Seek and develop opportunities to engage 

     with diverse population. 

�������� �������� ����������� (��):
 •  Analytics showcase 
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PARTNERSHIPS AND ENGAGEMENT 

Advance industry and community partnerships to provide quality educational opportunities and 

collaboration to satisfy rapidly evolving community and workforce needs.

����������:

 1. Embrace a mission of service to one 

     another, our region, and the world

     by enhancing community and

     regional engagement.  

 2. Deepen partnerships with P-12 educational 

     providers such as USD 259, on initiatives 

     supporting educational experiences and 

     achievement, access to higher education, 

     and preparation for the workforce and 

     community engagement.  

 3. Collaborate with other higher education  

     institutions

    •M333 ualText<FEFF0009>>> BDC 
12 0 0 12 61.333 0 Td
0.75 USD 25h ot93n fatiTJ
ET
EM, includiMCIBettn 



��������� ����  | ����-��88

���������� (���������):

 6. Sustain engagement with and university 

     support for community associations and 

     not-for-pro�ts to address the health, 

     safety, educational, cultural, and economic 

     needs of our community and region.  

 7. Build additional bridges to further 

     integrate community and business 

     partners into the campus environment

     and position the university as a more      

     inviting place for members of the 

     community to access resources and

     enjoy cultural activities.  

 8. Advance alumni and donor relationships 

     to secure their engagement with students 

     and �nancial support while growing their 

     sustained sense of belonging to the 

     Shocker community.  

PARTNERSHIPS AND ENGAGEMENT 

Advance industry and community partnerships to provide quality educational opportunities and 
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